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A 'Trio Bows 1n Manhatta:

Companies are banking on bags and baubles as they open flagships this week. By Sophia Chabbott

SMYTHEON

The 200-year-cld Brifish stationer
& Enceam for its eleganthy com-
pact diaries and nofebooks with
chieky litles such & “Blondes,
Bruneties and Redhaads,™ buf the
firm's new sbores inbend to update
Smythson’s image.

Smythson cpentd  second
unit in the L5, last month at Two
Roceo Drive in Beverly Hills, and
today marks the opening of the
Brand's renovabed 57 th Sireef flsg-
shigy in Mamhaftan, The Beverly
Hills store i§ 1,200 square feel
and the 4 West 5Fth Street empo-
riurm 15 1,500 square fesd,

| LAMEERTSON TRUEX
For mime piars, Fichand

Lamberison and John Troex

hiave Bean loaging for a place

where they can show off thair
| merchandising skills and pres-
et the world of Lamberison

Truex to the puble:. MBsion ac-
|I complished,

The accessories design par-
ners on Tuesday will celebwate
the cpening of the Lambertzon
Truex Manhattan flagship, The
1.800-square-foot, two-story
boutique at 59 Madison
Avanua, [l the Melrsse Flsce
shore in Lo Angeles that

“The M York stone 18 sl ysars : opened in by, was desigred
olo,” sand cheel et officer The Nancy by Tass & McKown Architects,
Paddy Bymg. “In that time, Seythson has develapsd inbo a fully bag. \ | The space has a contemporany
fledped huxury acoessories. brand,” and huxuricus fesl, with dark

wood flocrs, chrome and wood
cabinetry and displays that

For fall, the firm infroduced the Mancy collection, a line of plush,
fuftod leather Dags thai take irspiration from two Nancys: British

rovelist ard Dasgrapher Mancy Mitford and Mancy Lancasber, co- - 5 . | sre removable for functions.

owneér of decorating fem Sibyl Colefax & John Fowler, % T\ | Custom-dessgned beige couches
Smythson's Bccesseries valume has been growing 30 f ' 4 ] | and aspecial cmr.dz'ii::e add

percent yiar-ower-year, Byng said, and the company plang T i | warmih and depth to the light-

for its new stones to merchandise sccessories sven more g F i filliesd shore.

effacieritly. g 5 ™ hy J Alll of the brand’s product categories will be sold, including handbags, shoes, b
"W are constantly striving 1o drsersify our ranges 1o - . 7 F and gloves for women, as well 2 men's shoes and bags.

cater 1o our existing and new customers,” said creative di- ’ F > ! ] “When Richand and | $tarted our compasy In 1998, [heving & shone on Madisor

recior Samantha Cameron, “Each slore |5 carefully aranged 1o - - I' somathing we always dreamed of,” Truex sabd. “This is nealby cur flagship, These ts

icater b0 the customer bass, Wi hawe introduced new display units, 2 bisipolot area where customens can Customize bag ©

mncluding ebegant, tall glass towers for the new Mancy bag colbection.” | Lambsrtson an arey of exslic tking, hardwane oplions and even
Deluo leather jewelry cases, clutches and photo albums in pistachio, Livender and clementine will | Trex's lining colors, Bespoke ks discrestly in th codmer,

be offered ot both stores, in addition to basics such as $20,000 we can have a [itthe privacy with our customens.
mkimate,”

biack and brown. | erocodie dulfe,

The Beverly Hills boutique alsa has a méni museam
fesmturing the anchival Somytheon stationeny of hurminafes
such as Sigmund Frewd and Princess Diana, Thene is a |
bespoks statundny salon for those selecting pamonalized
stationery or invitations.

The store hid @ few auclusive ibems, including the
MNancy bag in ivory and four nolebooks saying eiher
“Cadiformia Wine Mobes,” “LA. nolis,” “Film Nodes” of
“Dingcbors Notes,”™

There are plans to roll oul & many & 10 mone bou-
tiques i ithie LS. by the end of 2012, in addition o the
14 stones Smytheson curnantly cpersbes.
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The firm, which Samasnife soquire
yaar, anlicipales that sales in New Yoo
b far different from the Los Angeles

“In LA, warmen ang buying day b
and man have been responding o st
and beather combinationg,. ™ Trusx 52
“Mew York will dedinitely sall pythor
thiryll go rightt inta the lacpard.”
There are plans 1o open mone

boutiques. in Las Yegas in 2009

other LS. locations, as well a5 i

ard Russia.

— -

IVANIA TRUMP o - - L
For ihose with the desire io get a glimpsa of {_/ : ] st

Ivarika Trnamp's boudair, her namesake jewelny :' =T s §ip=s

stone may be the nexd et thing, 'g o

Thee brand's first boutique, at GA3A ™
Madison Avenue, opens oday, taking nspaa- §
ticn from the abode of the 26-year-cld daughter | &
of Donald Trumg. It is replete with plush ey
chenille-upholstensd sofas, & marored vanity
sel, shagreen tabdes, an antiqus dtaghe dis-
playing viniage evening bags and cosmetics
mirnors that inspired the fine, as well as rich
drapes, sk tufted walls and custom carpeting,
ol accented with her signature oolor, coral,

"1 put 56 mwch weight on anything that
bears my name, whether it's my First or Last
naamed,” Tramp S8id aboud her parimership with
Dynamiic Diamend Corp., a Dlamond Trading
Co, siteholder, “This is the Firs] independent
project e done &5 an individual. Plus, it's dif-
ferant from anything else | do.”

I, the collection of diamond tassel
bracelets, simple onyy sarrings with dismaond
accants and an arrly of diamond engapement
fings 5 & far ory from the brick and mortar
of the buildings she develops. The jewelry is
meant o scoessibly move from day o svening,
wehetheer it be & dnop esming or 8 multistrand
bracelet with her signature oval-shaped closure. Munro recently photographed her for the brand's first ad campaign
Trump aven s her own diamond cut, a step-cut oval that has yet to A stond in Las Vegas is bo open later this year, as i an inu:rnf
b named, ; tional bocation. Thene are no plans to exbend the vanka Trump brand

Prices range from 3750 and go inlo the millions of dollars. Tom il other categrnies.




