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The new store design for Crabiree &
Evelyn, designed by RGLA of Chicage,
opened in the Woodfield Mall in
Schaumburg, 1L. It creates an environ-
ment that pays homage to the brand’s
heritage while establishing the modern
sensibilicy of che marketing, product
line and the packaging. The elements
in this prototype design will be custom-
ized for each future store to reflect
regional characteristics.

“Our intention was o create a rran-
quil atmosphere for our customers o
relax and enjoy spending time,” said
Scou Sincerbeaus, Crabtree and
Evelyns Group VI? of Rerail. “The new
store design conveys the modern ele-
ments of the brand while providing
customers with 2 more relaxed environ-
ment, enabling them ro cngage with
and expericnee the product offerings.”

Soft serene colors, ivory fixtures,
blue accents and dark walnut wood
floors make up che palette. The fixeurcs
and wall cabinets are internally illumin-
ated for a "dramatic effect” and the
fixtures arc designed so that shoppers
may test the products as they browse
the shop. According to Randy Sarrler, a
principal at RGLA, rthe extensive
producr line “encourages a degree of
discovery and learning. The new fixture
and lighting solutions create a welcom-
ing space for customers to experience
the products.”

Graphics, depicting the brand's core
environmental values, are on view
throughout the space. The interchange-
able fixture back panel graphics create
a wall covering effect and can bhe
updared seasonally or used 10 support
the introduction of a2 new product
while ctfectively updating the look of
the whole store,
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