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RGLA (Robert G. Lyon +Assaciatcs)
of Schiller Park, 1L) worked closely
with the ORVIS staff in design-
ing the large formar flagship store
in Manchesier, VT chac was shown
in the Junc issue 2003 of Rewai/
Deiign, and now they are working
togecher on a national rollout of that
concepc. Shown here is the mosc
recently opencd ORVIS Flagship in
Seviervilte, I'N, and ic fills a 10,631
sy. fr. arca.

The store delivers “a different kind
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of retail presence and is designed o

capture the feel of ‘distincrive coun-
try living” while celebraring the rich
ORVIS heritage.” Like the other
ORVIS flagships in the rollout, chis
one is locaced within a “weekend des-
tination community.” Dave Perkins,
VP of ORVIS says, “Expanding our
recail presence with che large formar
stores has allowed vs to continue to
build our reputation as a leadcr in
outdoor living by maintaining control
over the discribution of our brands.
The larger stores embrace che QRVIS
lifestyle and personify everything our
custorners associate with our brand.”
[n keeping with the setiing in che
Smokey Mountains and in harmony
with other structures in the area, the
exterior of the store is wrapped in
scone and wood 10 complement che
narura) serting—and the Manchester
VT prototype. The incerior fea-
wares a aall atrrium and ic is bached
in natural light. “The nacural light
dances off two large graphics of Licde
Pigeon River and the sunrise over
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the Smokey Mouncains—which pay
homage ro che local secting™ and also
enhance the fecling of being in a
‘lennessce lodge.

The store focuses on lifescyle and
distinctive country living and offers
aselection of men's and women's
apparel. tishing cquipment, home
fashions. gifis and luggage. Also, all
sores of experiences are available in
the store other than shopping. There
are seminars, demonstrations, lecuires
and also hisrorical and cducacional
exhibirts. [hese arc all “woven into the
storc’s fabric.”

George Haskins, Director of Rerail
at ORVIS said. “People can count on
ORVIS 1o provide an authentc out-
door experience and our large formar
stores act as destinarion centers thar
both serve and cntertain thousands
of visitors by providing a placform ro
engage in the ORVIS lifescyle.”
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