SPECS/STORE DESIGN

Nine West and Cross

it

By Marianne Wilson

ine West is putting its best foot
N forward, showing off an excit-
ing. more confemporary ook at
itz remodeled Magship on Manhatian's
Fifth Awenue, The 2,185-50.-fl. stone
has been revitalizsd with a design that
celebrates the essence of the brand
while making it maore rebevant (o
toxlay's stybe-conscious shopmers,
“The elements and techmigques used
throughowt the store op the ante on
sylng fashion footwenr and make it
an artwark to crave,” said Sheryl Bloom, president of fashion
footwenr, retnil for Jones Apparel Group, Mew York City,
{Mime West is a subsidiary of Jones,)
Designed by Jones” in-house team in partmership with Fred
Allard, creativie director, Mine West, the store uses bodd fix-
tures to create o modem gallery-like environment. Mamy ele-

i

Nirne Weat's remodaled New York City
Tlagship has & cloan, contemporaey book,
willl plech Axtures and crisp, white lZhting.

menis of the design ane being incorio-
rated into other Ming West remaodels

The merchandize & digplayed on
sheel white tables. The tables ane iillu-
mireated and appear (o foat on the con-
crete tile floor in such a way as o
v The wisupl eflect of o mmway down
the center of the store. The mmway
dziagn is further enhanced by recessed
black irack lights in the ceiling cowe
aboe

The perimeter walls feature a “stage™ of shoes, with
white risers and thick Plexiglas shelves used to highlight
the products. Cwersized, polished stainbess-steel framed
mirrors separale the linear walls, {!r.w.'in.g shoppers 1o the
display.

Metal-halide lighting (Ecotectural from Amerlux) is fea-
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Unveil Brand

tured theoasghout the space, The lighting makes the
siore energy elficient and anistically inferesting,
providing & crisp white light that allows the
rwe color af the footwear, handbags and
acicessories on display o “pop™ n o way
theat attracis alenson

Cross: The legendary AT, Cross
brond has updated 1% @one concepl
o appeal 0 a younger, female
demogruphic. The new look s pan
of the company's meposithoning
sl o5 an accessonies brand.

Designed by RGLA Solutions,
Schiller Park, [, the new Cross
whinE, pll:'mil:lm:.: in the Matick Col-
lection Mall, Matick, Mass., offers o
COnlE mipsirary H,'.ll.iJI.j.:_ with a residen- "
iial feel {a second location is open m
Fashion Show Mall, Las "-'L‘].:u.ﬂ. Fabric
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ROBEFT RASH, SORITH WLPLICFTH, AEE
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Showcases

pankls, quuabied lesther and other matenals add a
zoft touch of everyday luxury, Light and dark
wood sccents, decorative pendant lights
and display rys on op of oltomans
enhance the iviting. comfortable leel
of he shone,
Croas” expanded product linéup
of sccessories and gifts, maging
from eyewear o compater (ode
bags, is showecased in contempo-
rary fixtures and alcoves wath
open glas shelving.

To see more photes of Nine
Wesr and Croxs, visif www,
chainstorcage. comiphiotos, [ |

mwilson@chalnsioreage. com

The new Cross store comcept puils a

spotiight on the brand’s expanded prodwct
linsesup.



